EFFICIENT MARKETING FOR AGRICULTURE
of farm products and that competition is generally wide open, usually not even limited by the establishment and enforcement of urgently needed standards or rules of the game, the arena in which middlemen conduct their operations is crowded with enterprises ranging from those which consume more than the competitive margin by excessive expenses to those whose expenses amount to only a fraction of the margin. This condition is illustrated by Fig. 43 in Chapter XVII, where this problem of duplicating middlemen on the one hand and monopoly on the other is discussed at length. In this illustration the black area represents the varying operating expenses of middlemen which range from more to less than the margin between their buying and selling prices for commodities handled. The white area between the two parallel lines represents the varying profits realized by middlemen from a uniform competitive margin or difference between what is paid by them for products and what consumers pay for the same articles.
All middlemen in competitive lines of endeavor, regardless of the marketing method employed, rank themselves automatically along the sloping line separating the black area from the white field in Fig. 43. They do this unconsciously or consciously by virtue of their differing degrees of efficiency. In this respect it is immaterial whether middlemen are private, cooperative or governmental so long as their activities are strictly competitive. Each of the marketing agencies is free to utilize the same marketing method and consequently with identical degrees of operating efficiency they would all assume the same position on the sloping line between black and white in Fig. 43. Fortunately, the acid test for determining relative efficiency of different marketing methods can be made by comparison of comparable business facts taken from the accounting records of reliable companies. As an illustration of this point take the relative efficiencies of the